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MKHULU MANZOLWANDLE MEDIA

Company Overview

Mkhulu Manzolwandle Media is an African-led media production company established to

develop, produce and distribute compelling screen and audio content inspired by the values,
knowledge and lived experience represented by Mkhulu Manzolwandle.

The company specialises in stories about Isintu, African spirituality, Ubungoma, ancestral calling,
cultural identity, healing, family, relationships, leadership and the realities of navigating
tradition in a changing world. Its work is designed to inform, challenge, inspire and entertain
audiences in South Africa, across the African continent and internationally.

Our creative promise

We tell culturally grounded stories with dignity, depth and cinematic ambition—
protecting indigenous knowledge while making it accessible to contemporary audiences.

Vision
To become a globally recognised African media company and a trusted home for authentic stories
about African spirituality, culture and lived experience.

Mission

To create high-quality, commercially viable and socially meaningful productions that preserve
indigenous knowledge, expand cultural understanding, elevate African voices and connect
generations through powerful storytelling.
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MKHULU MANZOLWANDLE MEDIA

Core Purpose

* Preserve and responsibly document African indigenous knowledge and cultural memory.
» Educate audiences about Isintu, Ubungoma, ancestral calling and spiritual responsibility.
 Create nuanced African characters whose lives are portrayed beyond stereotypes.

* Build sustainable opportunities for African creatives, researchers, practitioners and
production professionals.

» Develop intellectual property that can travel across broadcast, streaming, cinema, radio and
digital platforms.

Brand Positioning

Mkhulu Manzolwandle Media sits at the intersection of culture, spirituality, education and
entertainment. It brings the authority of lived experience together with professional production
practice, creating work that is credible within African communities and engaging for broad

audiences.
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MKHULU MANZOLWANDLE MEDIA

What We Produce

Production Area Scope

Feature Films & Short Films Scripted drama rooted in African belief

systems, identity, family, destiny, love,
conflict and transformation.

Television & Streaming Series Unscripted, factual-entertainment, reality,
talk and scripted formats created for
broadcasters and streaming platforms.

Documentaries Research-led films documenting
practitioners, sacred traditions, community
histories, spiritual journeys and
contemporary cultural questions.

Educational Content Structured audiovisual programmes,
masterclasses and learning resources
supporting public education and
institutions such as Neosi Spiritual
Academy.

Podcasts & Radio Formats Pre-recorded conversations, teachings,
guest engagements and cultural discussions
designed for audio and video distribution.

Digital & Social Content Short-form series, explainers, interviews,
campaign content and platform-native
storytelling for YouTube, Facebook, TikTok
and other channels.

Branded & Commissioned Productions Values-aligned productions for
broadcasters, cultural institutions, NGOs,
tourism bodies, universities, brands and
community organisations.

Editorial Pillars

SPIRITUALITY & ANCESTRAL WISDOM
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MKHULU MANZOLWANDLE MEDIA

Calling, dreams, signs, initiation, responsibility, ethics and spiritual growth.

ISINTU & CULTURAL KNOWLEDGE

Customs, language, ceremony, identity, heritage and intergenerational learning.

HEALING & HUMAN TRANSFORMATION

Personal journeys, emotional wellbeing, restoration, purpose and resilience.

FAMILY & RELATIONSHIPS

Marriage, polygamy, parenting, belonging, duty and evolving family structures.

CONTEMPORARY AFRICAN LIFE

The meeting point of tradition, modernity, business, technology and global culture.
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MKHULU MANZOLWANDLE MEDIA

Development Slate

The initial slate is designed to establish the company across complementary formats while
building a coherent catalogue around the Mkhulu Manzolwandle brand and its wider cultural

purpose.

Working Concept

Description

Primary Platform

Pre-recorded Television Talk
Series

Radio Programme

Mkhulu Manzolwandle
Podcast

Reality & Factual Series

Documentary & Film Projects

Neosi Spiritual Academy
Content

A studio-based series featuring
teachings, guest conversations
and guided engagement on
African spirituality, Isintu and
spiritual calling.

Alive, audience-facing radio
format combining spiritual
education, consultations and
guest engagement.

A pre-recorded, guest-led
podcast centred on teachings
and conversations; no
consultations and no live
audience.

An intimate, respectful
exploration of Mkhulu
Manzolwandle’s spiritual work,
polygamous family life,
leadership responsibilities and
cultural mission.

Cinematic stories exploring
ancestral calling, indigenous
healing, cultural continuity and
African identity.

Educational series and
interactive learning media
supporting structured teaching
in African Indigenous Health
Science.

Television / Streaming

Radio / Simulcast

Video Podcast / Audio

Television / Streaming

Cinema / Broadcast / Streaming

Education / Digital
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MKHULU MANZOLWANDLE MEDIA

Audience

* South African and African audiences seeking culturally relevant content.
» Diaspora audiences reconnecting with African identity, spirituality and heritage.
* Younger audiences learning to interpret tradition within modern life.

 Viewers interested in spirituality, family, relationships, personal transformation and human
stories.

» Broadcasters, streamers, educators and cultural organisations seeking authentic African
intellectual property.

Language Approach

Productions may be delivered in isiZulu and other relevant African languages, with English
subtitles or bilingual presentation where appropriate. Language choices will serve authenticity
first while supporting regional and international accessibility.
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MKHULU MANZOLWANDLE MEDIA

Creative & Production Approach

1 Research & Cultural
Grounding

2 Development

3 Production

4 Post-production

5 Distribution & Audience
Growth

Values & Editorial Ethics

AUTHENTICITY

Every project begins with
research, lived testimony
and consultation appropriate
to the subject.

Concepts are shaped into
treatments, formats, scripts,
budgets, schedules and pitch
materials.

Professional crews and
culturally competent
contributors execute each
project to broadcast-ready
standards.

Editing, sound, music,
graphics, subtitles,
compliance and platform-
specific mastering complete
the story.

Content is packaged for
broadcasters, streamers,
festivals, education, radio,
podcasts and owned digital
channels.

African stories must be told from informed, lived and culturally grounded perspectives.

DIGNITY

People, families, spiritual practices and communities are represented with care and humanity.

CONSENT & CONFIDENTIALITY

Sensitive experiences and sacred knowledge are handled through informed consent, appropriate

boundaries and privacy protection.
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ACCURACY

Educational and factual claims are researched, contextualised and clearly distinguished from
personal belief or testimony.

INCLUSION

The company welcomes dialogue across generations, communities and viewpoints without
reducing culture to spectacle.

EXCELLENCE

Creative ambition, disciplined production and professional delivery guide every project.

Competitive Strengths

* A distinctive and underrepresented African content niche with global relevance.
* Direct access to lived experience, cultural knowledge and authentic contributors.

» Arecognised public-facing personality with an existing community and social-media
audience.

» A multi-platform model that extends one idea across film, television, audio, education and
short-form digital media.

 Strong potential for co-production, format licensing, sponsorship, educational use and
international distribution.
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Partnership & Commercial
Opportunities

Mkhulu Manzolwandle Media welcomes strategic collaboration with partners that respect its
cultural purpose and share its commitment to responsible, high-quality African storytelling.

BROADCASTERS & STREAMING PLATFORMS
Commissioning, acquisitions, co-development, format partnerships and distribution.

FILM FUNDS & INVESTORS

Slate development, production finance, gap funding and recoupment-based investment.

BRANDS & SPONSORS

Values-aligned sponsorship, branded segments, campaigns and audience activations.

UNIVERSITIES & CULTURAL INSTITUTIONS

Research, archives, expert participation, educational licensing and public programmes.

NGOS & DEVELOPMENT PARTNERS

Impact storytelling, cultural preservation, community engagement and educational campaigns.

PRODUCTION COMPANIES & CREATIVES

Co-production, service production, writing, directing, cinematography, post-production and talent
development.

Distribution Strategy

Each project will be developed with a defined audience and distribution pathway from inception.
The company will pursue a balanced model across commissioned content, licensing, co-
production, theatrical and festival exhibition, educational sales, sponsorship, advertising and
owned-channel monetisation.
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* South African and pan-African television networks.

* Local and international streaming services.

* Film festivals, cinemas and community screenings.

» Radio networks and podcast platforms.

* YouTube, Facebook, TikTok and other owned digital channels.

* Schools, universities, libraries, museums and cultural institutions.

Social & Cultural Impact

Beyond entertainment, the company aims to preserve knowledge, encourage informed dialogue,
reduce harmful stereotypes and create a lasting audiovisual archive for future generations.
Productions will also support skills development and meaningful work for African writers,
researchers, crew, performers and emerging storytellers.

Partnership invitation

We invite broadcasters, streamers, funders, brands, cultural institutions and creative
partners to develop a new generation of African stories with Mkhulu Manzolwandle
Media.
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MKHULU MANZOLWANDLE MEDIA

Corporate Information

Registered Company Name Mkhulu Manzolwandle Media
Registration Number 2026/638712/07

Country of Registration South Africa

Founder / Creative Lead Mkhulu Manzolwandle

Physical Address 55 Gustav Preller St, Vorna Valley,

Midrand, 1686

Email Address info@mkhulumanzolwandlemedia.co.za
Telephone +27 67 759 8617
Website www.mkhulumanzolwandlemedia.co.za
Social Media @mkhulumanzolwandle

Company Statement

Mkhulu Manzolwandle Media exists to ensure that African stories about spirituality, culture,
family and identity are created with ownership, understanding and purpose. We believe the most
powerful stories are those that honour where we come from while speaking boldly to the world
we live in now.

ROOTED IN ISINTU. CREATED FOR THE WORLD.
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